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1/ Galeries Lafayette rpynnmnH
EPeHXNN TaHunuyynra




OUR MODEL'S STRENGTHS

> MULTI-SPECIALIST
> MULTI-LOCAL
> MULTI-CHANNEL

> MULTI-BRAND

Galeries Lafayette rpynnminH epeHxun TaHunuyysnra



Selected key figures

2015

- Rl b ¥ Named International
in retail sales ~ LAt ; \ e Retailer of the Year by
- 7 5 the U.S. National Retail |
Federation (NRF®) -

280 N 1M
stores LT visitors to our stores @ & | . A S sg. m of commercial
1 every day s - space

An exclusive
franchise agreement
for France with

EATALY FATALY items available

alti cibi

Galeries Lafayette rpynnmnH epeHxun TaHunuyynra



We have been reinventing retail for 120 years

1912 1932 2001

Théophile Bader and Alphonse Kahn open a Opening of the flagship store with its dome Creation of the Monoprix banner Launch of the Jean-Paul Goude
store at 1 rue Lafayette in Paris at 40 boulevard Haussmann advertising campaign
.................. ..................................................................................................................................

Consolidator

1991 2001 2005 2008 2012

Acquisition of Nouvelles Galeries,  Acquisition of Marks & Spencer Privatisation, acquisition of Creation of Citynove Acquisition of Didier Guérin
Cofinoga and BHV stores in France Louis Pion-Royal Quartz

Reinventor

2013 2014 2015 ... and coming up: taunchof the

Opening of stores in Jakarta and Divestment of LaSer Cofinoga, acquisition of New advertising campaign and Galeries Lafayette Corporate Foundation,
Beijing, sale of Monoprix a significant stake in Carrefour Group, new Galeries Lafayette logo, planned store openings in Milan, Doha and Istanbul
lease at 52 avenue des Champs-Elysées in Paris new online shopping site and on the Champs-Elysées

\_,‘JL/‘

Galeries Lafayette rpynnnnH epeHxmin TaHunuyynra



We are a family-owned group

Galeries Lafayette rpynnnnH epeHxmin TaHunuyynra



ONE iconic brand, Galeries Lafayette

Galeries Lafayette rpynnminH epeHxun TaHunuyysnra

Leading department store in Europe
and a benchmark in event shopping

59 stores in France
in city centres and leading malls

4 stores outside France:
Berlin, Dubai, Jakarta, Beijing

4 openings planned by 2018:

Istanbul, Doha, Milan and the flagship at 52 avenue des
Champs-Elysées in Paris

An online shopping site that attracts 79 million visitors
www.galerieslafayette.com



French roots, international reach

VD o ST STORES OPENED
1 1 X WORLDWIDE
W Y N 1 United Arab German
Nk { Emirates BERLINy
DUBAI
‘® ® 3 Indonesia
.0 &S JAKARTA BEWJING
s S :
®e PLANNED OPENINGS
WORLDWIDE
3 ‘ ; Turkey
e - A < M ISTANBUL

France
CHAMPS-
ELYSEES
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HAUSSMANN, our flagship

Galeries Lafayette rpynnnnH epeHxmin TaHunuyynra

Our Paris flagship store,

€1,7 Bn in retail sale

Second most visited site in Paris after the Louvre Museum
70,000 sg. m in three buildings

3,500 brands spanning fashion, beauty, accessories, home
décor and gourmet food, from the accessible to premium

37 million of French and foreign visitors a year
100,000 visitors per day

and up to 200,000 visitors during peak periods
1.5 million items available

Listed Art Nouveau dome and facade



BHV Marais, a lifestyle multi-specialist

Galeries Lafayette rpynnnnH epeHxmin TaHunuyynra

Multi-specialist, creative fashion and lifestyle
department store

A good place to be
that adds to the appeal of the Marais district

Rue de Rivoli flagship remodel completed in 2014
after two years of work

4 stores in France

35,000 square meters
of space on rue de Rivoli, of which 4,200 dedicated to DIY
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3 specialized retall brands

=1k

R
ROYAL QUARTZ

17 33

160

travel retail stores, 1 flagship store
stores i i

boutiques (of which 7 in-store
on rue Royale in Paris

destinations in Galeries Lafayette)

) et | SOnAKOUUy et pahalty
fashion watch retailing P y e jewetlery ranging Tomt €
and the travel retail sector affordable to premium
> Acquired by Galeries > Acquired by Galeries > Acquired by Galeries
Lafayette Group in 2007 Lafayette Group in 2007 Lafayette Group in 2012

Galeries Lafayette rpynnnnH epeHxmin TaHunuyynra



Property assets serving the group

Galeries Lafayette rpynnminH epeHxun TaHunuyysnra

-Q

of property under management,

created in 2008 to manage and enhance the value
of the group’s property assets, which mainly consist of city-
centre retail space

through architecture

Designing and developing innovative real estate projects
destined
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Strong Values shared by our 15,000 employees
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Galeries Lafayette rpynnunH epeHxun TaHunyyynra

PASSION FOR OUR
CUSTOMERS

DARING TO
INNOVATE

STRIVING FOR
EXCELLENCE

STRONGER
TOGETHER
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A group Committed to creation in all its forms

3 core areas of focus
related to our businesses: fashion, contemporary art, and applied arts and design

Creation of a Corporate Philanthropy Division in 2010

to ensure sustainable commitments

120 years of supporting
contemporary artists and creativity

Centre @Y MUSEE PaLais ANDAM
. E.-_\R"l; _ e =— FASHION AWARD
Pompidou * MODERNE GALLIERA PARIS

Galeries Lafayette rpynnmnH epeHxun TaHunuyysnra
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Corporate Foundation an institution of general interest

Creation in 2013,
in the Marais district of Paris

Y
T IR BT T J
| FEEIARERIETEE A

, from the visual arts to
fashion, design and the performing arts

and his
firm, OMA

@ lateie  Galeries Lafayette rpynnuiltH epeHxuin TaHUnLyynra
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Our mission

Galeries Lafayette rpynnunH epeHXnn TaHULyysnra

CONTINUOUSLY REINVENTING
OUR

TO CONTRIBUTE TO PROMOTING
THE FRENCH “ART OF LIVING”
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2/ ®paHu YNCbiH adanan XxyyndnanbiH
canbapblH XerKMUUH TOBY M3O33M9
bonoH yr canbapbiH Galeries Lafayette-a
OpPYYJTK OYN XyBb HOMIP.




International tourism in France
in 2014

World tourism in 2014

B Arrivals, overnight stays and revenue, by continent

Europe
EU 28)
Euro area (18)
The Americas
Asia, Oceania
Africa . 347
Total international visitors 83.822 599.0 1221

*Tourists and same-day visitors. **Figuies for 2013 have been adjusted 10836 million inte mational tourists to France.
Source: DGE, Banque de France, EVE suney.

M Arrivals, overnight stays and revenue, by prindpal nationalities

Germany

United Kingdom
Belgium, Luxembourg
Italy

Switzerland

Spain

Metherlands

United States

China

Australia

*Rece pts {tourists and same-day visitorg.
Soure: DGE, Banque de Frnce, EVE suney.

M Length of stay for international tourists

Key: 8.5%of trips to France by intematioral
tourists last 7 rights.

The average trip length
in 2014 was 7.2 nights.

12713 14 15212228 29nights

Soure: DGE, Banque de France, EVE siney. and over

M International tourist arrivals by country of destination

Destination

United States
Spain
Ching®
aly
Turkey
Germany
United Kingdom
Russia
Mexico
Total world

PRI R I T B TRV

‘Soure:Worl TousmORangation.

M International tourism revenue by country of destination

Rank in Bevente o L

2014 Destination

United States
Spain
France
China®
Macao
United Kingdom
Italy
Gamany
Thailand
Hong Kong
Total world
“Exduding Homg Kong and Macaa. {f: Provisicnal.
** Expresmd in bocal currency atcurentpices(in USD for China) nd: Not detemined.
Source:Workd Tourism Organzation.
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Répartition des arrivées de touristes internationaux
en 2014 par région mondiale de destination

Moyen-Orient
4 6%

Répartition des recettes du tourisme international
en 2014 par région mondiale de destination

Moyen-Criant
Afrique b
29%
Amiériqua
21,5%

®paHy ync 2014 oHg HUNTA33 84 cada ragaadblH XXyynyua Xynaax aBcaH.

HWAT QyHraapas Asnxunag XxaMruiH ux XXyynumg asgar opoH 6onoon 20 rapym xun 6omk 6anHa.
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[anxunH agnarygbiH aHxaapnbir Tatax ron wantraanyyn: 1) MNapuc xot, 2) banranunH soxuuon,
3) NazapaynH 6anpnan, 4) Xegee opoH HyTar 5) BuHo 60noH amTtat xoon , 5) Ypnar, coén, Tyyx.




rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr MOTIF DU SEJOUR

1%
Professionnel

2014 oHp MNapuc, Nnb-ad-PpaHc xoToa HUUTAIS
45,9 cagq xyynumg upcaH banHa.

B YyHun 58% Hb OpaHuuyyn, 42% Hb ragaagbiH
N Xyynuug 6ancaH 6anHa.

38% 27% 2%

Shopping Visite de parcs Découverte
etjardins dela gastronomie|
francaise

[[@agaagblH  XKyynygaac Wx  bputanmac  11,3%,

Amepukaac 9,3%, WNtanmac 8%, Wcnanuac 7,1%,
[[epmaHaac 6,9% TyC TyC NpLrascaH banHa.

84 % de touristes frangais et européens

28%

1.3% TOP S DES CLIENTELES INTERNATIONALES
i Musée du Louvre

>
Royzume-Uni

9.3%
Etats-Unis

KyynuagbiH 73% Hb My3en BGOMNOH TYYXaH Aypcrant
raspyya y3coH 6anxag 61% xoToop 3yraanax, 38%
wonnuHr - xmnx, 27%  udUdpnNar  XypaasiaHraap
3yraamx ampax, 22% dpaHublH amTaT XOoOoJSbir
COHMPXOX Laraa eHrepyysncaH b6anHa.

MOYENS DE RESERVATION DE UHEBERGEMENT
| |
20% 18%

i
23S Directement 1 @a | Agences
=| auprds | 25 | devoyages,
111 des hebergeurs i me=| tour-opérateurs

2014 onp MNapuc, Unb-ga3-dpaHc XoT asnan XxyynynansiH canbapaac
20.8 Tapbym eBpOHbI oprioroton 6ancaH banHa.



All visitors of IDF Paris Shopping visitors,
2014 IDF Paris 2014

“ - French visitors “ - French

customers

- International « International
visitors customers

2014 oHbl 6angnaap HUNTA3I 15 cas xyynuug Napuc 6onoH Nnb-aa-dpaHc myxua
LUOMMUHI XUNCIH DanHa.
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"Agence de dévelo

PARIS

Office du Tourisme
et des Congrés

®paHy, yncbliH 3acruiH rasap 1930-aag oHooC
9XII3H adnan >XyynynanoiH canbapblH XerKIMnH
6oan0ro opyyricHbl OHOBYTOW HAr 3ymn Hb 1986
oHA « Atout France » ragar ragaag 3ax 333n4
®paHubir 6anHra cyptanynax anban danryynnara
HO3C3H 4dABAan oM. OHeervH Oangnaap TycC
anbaH Oauvryynnara Hb [O3NXUAH 27 OpoOHA
BanHrblH 32 TOBYOOTOW YWIT axunnaraa siByyrK
banHa. Adanan XyynynanbiH canbapTau
xonbéooTton axunnagar TepunH ©onoH Tbb-yya
Tyc OGauryynnarbiH T[UWYYHYI9NMUH  3pX aBaH
®paHy  OonoH ragaagan  gBarggar YW
axunnaraaHg Hb xamTapd oponugor 6anHa. YyH4
asnanbiH KOMNaHuyyd, 3o4ng Oyyanyya, Mysen,
T99BPUMH KOMMaHWyyaaac ragHa XoT, My>X OOmoH
OPOH  HYTIMWH  Dawnryynnaryya eepcaumnHxee
raspyygbir 0anHra TaHunuyynaH ssaar.

Galeries Lafayette naspx Atout France (®paHy yncbiH aanan xyynynanbeir xenkyynax anbda), OTCP (Mapuc xoTbIH

asinan xyynunansiH ToB400), CRT (Byc HYTrMiH asinan Xyynynan xenkyysax anda)-a ruwyyHunanasp 1990-a

OHOOC 3XJ13H OpPX X O3I1TYYpP33 ©onoH I'Iapl/lc OaXb LWOMMUHI adananbilr ragaag opHyyaan TaHUnuyyrx DOanHa.



